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MAXIM creates an 
unparalleled luxury experience 
that’s part fantasy, part 
aspirational and part 
attainable. MAXIM embodies 
the life of an exceptional man. 



SARDAR BIGLARI
Is the Editor-In-Chief and visionary behind the reinvented 
Maxim brand. He is the Founder, Chairman, & CEO of Biglari 
Holdings Inc., the parent company of Maxim, Inc.

GILLES BENSIMON
Is the Special Creative Director at Maxim and the Head 
Photographer for Maxim Magazine. Mr. Bensimon previously 
served as the International Creative Director and Head 
Photographer of Elle Magazine and Elle international editions.

GUILLAUME BRUNEAU
Is the Art & Design Director of Maxim Magazine. He previously 
served as the Art Director of Elle Magazine, New York Times 
Men’s Fashion, Mademoiselle, Glamour Paris, and Vogue 
Hommes.

MITCH MOXLEY
Is Maxim’s Executive Editor. He has written for The New York 
Times Magazine, The Atlantic, and GQ, and his work has been 
featured in the Best American Travel Writing anthology.

CHRIS WILSON
Is an acclaimed content creator who’s editorial experience spans 
Maxim Media, The Daily, Playboy and The New York Post among 
others. This is his second time working for the Maxim brand. 

ALESSANDRA AMBROSIO
Is the Special Lifestyle Editor at Maxim. She is a world-renowned 
supermodel and style icon, having graced 70 magazine covers 
and worked as a brand ambassador for Victoria’s Secret, Dolce & 
Gabbana, Moschino, Christian Dior and other leading brands.

NICK CANNON
Is the Entertainment Advisor at Maxim. Nick is a globally renown 
rapper, actor, comedian, entrepreneur, record producer and 
television personality. Nick Cannon is involved with Maxim’s 
partnerships and event programming.

DAN CARNEY
Dan leads Maxim's coverage of all things automotive, including 
reviews, industry analysis and commentary. Dan is a well-known 
auto expert and has authored numerous books on sports cars. 
Dan aims to remind Maxim readers why we love cars.

REIMAGINED BY A WORLD CLASS TEAM



GLOBAL INFLUENCE

“Thank	
  you	
  to @maximmag for	
  naming	
  me	
  No1	
  hottest	
  woman	
  2016	
  Shot	
  
by	
  the	
  wonderful	
  @gilles_bensimon in	
  Joshua	
  Tree	
  (ps:	
  I	
  want	
  to	
  share	
  this	
  
with	
  all	
  the	
  women	
  around	
  the	
  world	
  because	
  we	
  are	
  all	
  Number	
  1)”	
  –
Stella	
  Maxwell

“My	
  first	
  USA	
  cover.	
  So	
  excited.	
  Thank	
  you	
  so	
  much @maximmag
and @gilles_bensimon LOVE	
  IT.	
  On	
  newsstands	
  next	
  week”	
  –
Sara	
  Sampaio

“I’ve	
  been	
  working	
  closely	
  with	
  Sardar and	
  his	
  team	
  over	
  the	
  last	
  few	
  
months	
  to	
  develop	
  new	
  and	
  interesting	
  stories	
  that	
  put	
  Maxim	
  at	
  the	
  
forefront	
  of	
  luxury	
  lifestyle.	
  I'm	
  genuinely	
  thrilled	
  that	
  I	
  will	
  now	
  begin	
  
contributing	
  to	
  the	
  magazine.	
  We	
  have	
  lots	
  of	
  great	
  things	
  planned,	
  
and	
  I’m	
  excited	
  to	
  get	
  to	
  work!”-­‐ Alessandra	
  Ambrosio

‘Maxim	
  is	
  kinda like	
  the	
  modern	
  Playboy.’”	
  – Noel	
  Lee

“Cool, #Maxim.	
  Thanks	
  for	
  this	
  great	
  piece.”	
  – Ethan	
  Peck

“You	
  know,	
  it	
  looks	
  like	
  a	
  different	
  magazine.	
  It	
  looks	
  like	
  the	
  paper	
  stock	
  is	
  
thicker,	
  and	
  the	
  whole	
  thing	
  seems	
  more	
  substantial.	
  It	
  looks	
  more	
  current,	
  
not	
  all,	
  “Hey,	
  let’s	
  give	
  you	
  hot	
  ass,	
  boners,	
  and	
  beer,”	
  but	
  it	
  still	
  has	
  a	
  good	
  
sexy	
  edge	
  to	
  it.”	
  -­‐Matthew	
  Mcconaughey

“[It]	
  is	
  a	
  huge	
  honor.	
  It’s	
  a	
  great	
  title	
  to	
  have	
  for	
  a	
  year	
  and	
  you	
  can	
  have	
  
some	
  fun	
  with	
  it”	
  -­‐Rosie	
  Huntington	
  Whitely

“Check	
  out	
  my	
  new	
  @maximmag cover	
  by	
  @gilles_bensimon.	
  It	
  has	
  
been	
  a	
  dream	
  to	
  shoot	
  with	
  this	
  legend.”	
  – Hannah	
  Jeter

WOW.	
  What	
  an	
  honor	
  and	
  dream	
  come	
  true	
  for	
  us.	
  Feel	
  so	
  lucky	
  to	
  
get	
  to	
  share	
  this	
  with	
  you	
  my	
  sis	
  Bella	
  Hadid”	
  (Retweeting	
  Maxim’s	
  
Victoria	
  Secret	
  Fashion	
  Show	
  story)	
  – Gigi	
  Hadid

“Last	
  night	
  was	
  so	
  fun.	
  Thank	
  you	
  again	
  @maximmag for	
  this	
  
opportunity,	
  u	
  guys	
  are	
  awesome! – Hailey	
  Baldwin

“Dear	
  Maxim,	
  thank	
  you	
  for	
  your	
  recent	
  article	
  about	
  our	
  Venom	
  
GT.	
   Our	
  company	
  has	
  received	
  a	
  very	
  nice	
  response	
  from	
  your	
  readers	
  
as	
  a	
  result	
  of	
  your	
  very	
  kind	
  coverage.	
   Maxim	
  readers	
  are	
  influencers	
  
in	
  their	
  own	
  right	
  and	
  we	
  appreciate	
  your	
  help	
  in	
  presenting	
  the	
  
Venom	
  GT	
  to	
  them	
  in	
  a	
  very	
  cool	
  way.”	
  – John	
  Hennessey	
  

“I	
  was	
  very	
  pleased	
  with	
  the	
  way	
  Maxim	
  represented	
  me—they	
  put	
  the	
  
focus	
  on	
  what	
  I’ve	
  done	
  with	
  what	
  I	
  have,	
  not	
  just	
  on	
  what	
  I	
  have. I	
  
received	
  several	
  messages	
  from	
  Maxim	
  readers	
  that	
  told	
  me	
  how	
  much	
  
they	
  enjoyed	
  the	
  story. Well	
  done,	
  Maxim!	
  Peace,	
  Love	
  &	
  Happiness.”	
  -­‐
John	
  Paul	
  DeJoria



“I	
  was	
  looking	
  through	
  
the	
  Maxim	
  Hot	
  100	
  list,	
  
every	
  angel	
  was	
  on	
  it.”	
  -­‐
Josephine	
  Skriver,	
  Model

“Stella	
  Maxwell	
  was	
  
named	
  the	
  world’s	
  most	
  
beautiful	
  woman	
  by	
  
Maxim	
  magazine,	
  which	
  
is	
  a	
  major	
  deal.”	
  -­‐
Monica	
  Mitro,	
  EVP	
  of	
  
Public	
  Relations	
  at	
  
Victoria's	
  Secret

THE BAROMETER FOR TOP FASHION TALENT
On December 6, 2016, Maxim and specifically the Maxim Hot 100 issue played a starring role on 
Victoria’s Secret Fashion Show telecast that reached over 800 million people in over 190 countries 
around the globe.

https://www.victoriassecret.com/fashion-­‐
show/videos

BAROMETER OF TOP FASHION TALENT



THE BAROMETER FOR TOP FASHION TALENT

https://www.victoriassecret.com/fashion-­‐
show/videos

AMPLIFYING THE VOICE OF TODAY’S INFLUENCERS



REDESIGNED FOR TODAY’S MAXIM MAN



WHO ENJOYS THE FINE & FUN THINGS IN LIFE



INCLUDING WORLD CLASS TRAVEL & ADVENTURE



SPIRITS & ENTERTAINMENT



THE LATEST GADGETS, GEAR & AUTOS



HE HAS A SOLID SENSE OF PERSONAL STYLE



HE’S INSPIRED BY SUCCESS



HE APPRECIATES THE MOST BEAUTIFUL WOMEN IN THE WORLD

Black denim studded vest, DRY CLEAN 
ONLY. Silver and gunmetal spiked bracelet, 
EDDIE BORGO. Leather bracelets,  
DAVID SAMUEL MENKES. Studded fabric 
choker (worn as bracelet), CHAN LUU. 
Silver rings, MIANSAI.

Polka dot dress and silver hoop earrings, ANTEPRIMA. 
Double diamond open-cuff bracelet, DANA BRONFMAN. 

Sandals, GIUSEPPE ZANOTTI. Opposite page: 
Knit skirt and white sandals, AZZEDINE ALAÏA.

 Silver pipe choker, JENNIFER FISHER.



PHOTGRAPHED WITH SOPHISTICATION BY GILLES BENSIMON



ONLY MAXIM FUELS HIS DRIVE TO LIVE LIFE TO THE FULLEST



THE MAXIM EXPERIENCE IS MULTI-CHANNEL



250k 
Rate Base 

A LUXURIOUS VISUAL EXPERIENCE IN PRINT

7x frequency
1,750,000 

annual reach

World-class 
photography 

200# Cover
60# Body

Paper Stock



EDIT CALENDAR
Every issue of Maxim magazine is rooted in a destination. Reaching over 
2 million mobile active men on a monthly basis, Maxim today embodies 
the life of an adventure seeking man.

2018 Ratebase:  250,000

JANUARY / FEBRUARY |L O N D O N
COMMITMENT: 12.1.17 | MATERIALS DUE: 12.4.17 | ON SALE: 1.9.18

MARCH / APRIL |B R AZ I L
COMMITMENT: 1.9.18 | MATERIALS DUE: 1.15.18 | ON SALE: 2.20.18

MAY / JUNE | BAHAMAS
COMMITMENT: 3.8.18 | MATERIALS DUE: 3.12.18 | ON SALE: 4.17.18

HOT 100 |H O T 100 
COMMITMENT: 4.12.18 | MATERIALS DUE: 4.16.18 | ON SALE: 5.22.18

JULY / AUGUST | F R E N C H  R I V E R A
COMMITMENT: 5.10.18 | MATERIALS DUE: 5.14.18 | ON SALE: 6.19.18

SEPTEMBER / OCTOBER | VEGAS
COMMITMENT: 7.12.18 | MATERIALS DUE: 7.16.18 | ON SALE: 8.21.18

NOVEMBER / DECEMBER | MI AMI
COMMITMENT: 9.13.18 | MATERIALS DUE: 9.17.18 | ON SALE: 10.23.18



REACHING AN AFFLUENT AUDIENCE IN PRINT

Average Age: 48
Average HHI: $90,006
Average NW: $724,830

Age 25-54:   63%
Age 25-44:   37%
Average Income:     $87,977
Average Net Worth: $451,443

35-49:   36%
Average Income:     $94,084
Average Net Worth: $628,306

51%: Maxim Readers 50+ with Average NW of $1M +
15%: Maxim Millionaires

Source:  Wealth Engine customer analytics September 2017 (MAXIM Paid 
Subscription Matched File Analysis)



PRINT READER STATS

Source:  Wealth Engine customer analytics September 2017 (MAXIM Paid 
Subscription File Analysis)

63%:   Maxim readers who are Married

74%:   Maxim readers who Own a Home

33%: Maxim readers with Average Home Value over $500k

18%: Maxim readers who Own 2+ Homes

44%:   Maxim readers who are Personal Financial Investors

30%:   Maxim readers intend on purchasing a new automobile

36% Maxim readers who drive an SUV

Top Markets:  NY, CA, TX, FL

Maxim readers are most interested in golf, football and basketball.

Top interests of Maxim readers include outdoor activities, food & 
wine, travel, electronics, apparel and computers/technology, 



8.1M
MONTHLY UNIQUES

80%
MOBILE TRAFFIC

$112,050
INCOME

31.5
MEDIAN AGE

MAXIM.COM IS HIS MOBILE RESOURCE

SOURCES: *comScore Dec 2016; GoogleAnalytics; MOAT



DELIVERING 20+ STORIES DAILY ON MAXIM.COM 



CONNECTED ACROSS KEY SOCIAL PLATFORMS

SOURCE: Network direct

467,000

684,000

3,054,990

216,904



ANDAND

MAXIM TENTPOLE EVENTS:
Every year Maxim hosts some of the most talked 
about events in the country. Our parties draw 
hundreds of VIP attendees, celebrities, athletes, 
press and more. Averaging over 2 billion press 
impressions, these events are can’t miss 
opportunities for brands to reach savvy, affluent 
and influential consumers. 
Signature Maxim Events:
• Super Bowl, Feb 2018
• MAXIM Hot 100, June 2018
• Halloween, Oct 2018

PAST MAXIM EVENT ATTENDEES INCLUDE:
Aaron Colton, Justin Bieber, Brandon Marshall, 
Chace Crawford, DK Khaled, Fergie, Floyd 
Mayweather, Travis Scott, Chris Pine, Stella Maxwell, 
Iggy Azalea, Miley Cyrus, Johnny Manziel, 
Karrueche Tran, Kendrick Lamar, Chris Pratt, Anna 
Faris, Wiz Khalifa and many more.

DELIVERING MASSIVE ENTERTAINMENT PLATFORMS



• 2018 Issue Parties hosted by cover models in key markets
• WhiskyX Official Media Partner 2018
• Indian Motorcycle Summer X Games Event Partner

• Additional 2018 events in development with key partners

AND SMALLER SCALE EVENTS 



Maxim has partnered with Socialfly, a leading social agency, to develop social influencer 
programs ranging from custom Instagram stories to feed posts to instore events.

MIXING IN INFLUENCERS



INITIATING SOCIAL CONVERSATIONS



CREATING CUSTOM CONTENT ON MAXIM.COM



AND HIGH IMPACT DIGITAL PROGRAMS



TARGETED DISPLAY CAMPAIGNS

Digital Campaigns:

o Reach a prequalified consumer who best fits brand 
target consumer

o Brand units locked on native content pages

o Targeting attributes can include*: 

o Men

o Age 25-44

o Geo: National (US only)

o Interest in style

o Business owner/entrepreneur/artist

o Interest in design

o Interest in international travel

o Will work with client/agency to select best Live 
ramp data attributes for ad serving

*Attributes confirmed by client and Maxim team.



ROBUST LICENSING AND BRAND EXTENSIONS
Maxim Marketplace launching Q4 2017

https://maximmarketplace.com
Maxim’s Finest Model Content

https://maximsfinest.com



MAXIM’S ADVENTUROUS CUSTOMER BASE



2018 RATE CARD
DIGITAL

Homepage Roadblock:  $30 CPM
Channel Roadblock: $20 CPM
Targeted Display ROS: $10-16 CPM

Native Content Feature:  $15-25k Flat Rate
Email Newsletter Sponsorship: $10k Flat Rate
Dedicated Email Blast:  $10k Flat Rate
Sponsored Facebook Post: $10k Flat Rate
Sponsored Instagram Post: $10k Flat Rate
Sponsored Twitter Post: $10k Flat Rate

PRINT	
  (250,000	
  RATEBASE)

FP4C  $55,000

Event activations are priced on a case by case basis. Minimum 
investment for an Maxim event experience is $50,000.

Integrated multi-channel programs can be created at client request 
or based on specific budget.

EVENT	
  ACTIVATIONS




