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Forbes is the word’s leading business media brand, reaching
more than 6.7 million influential readers via publications in ten
languages in more than 100 countries.

Forbes delivers more affluent, C-Level Executive readers that
entertain, participate in sports/leisure/cultural activities, are
members of private clubs, involved in various public activities,
and have purchased or plan to purchase big-ticket items than the
affluent, C-Level Executive readers of Fortune, Business Week, or
The Economist.

Forbes magazine is a leading publication in reporting on the
world of business and finance, offering authoritative opinions
and reliable facts about top corporations, successful CEOs,
lucrative ventures, scandalous lawsuits, and much more. Every
issue covers a wide variety of topics, including technology,
marketing, communications, management performance,
investments, law, high-powered individuals, and up-and-coming
heavy hitters. Forbes' team of editors and writers are well-known
for their savvy investigations, on-point predictions, and quality
reporting. This publication is likely most-well known for the many
lists featured in the magazine, exploiting various subject matters
and usually based on levels of wealth and power, offering

topics such as “The World's Most Powerful People,” “Global High
Performers,” and “The World’s Billionaires.” Forbes focuses on
entertainment and information for the business world’s top, and
advice and insight for those aspiring to get there.
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HOW ONE OF EUROPE’S TOP ENEREPRENEURS
IS SPENDING $200 MILLION TO REIVENT FERTILITVM

Forbes Reaches More
C-Level Executives than
Fortune, Business Week,
or The Economist.
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Production Calendar

MARCH 28 - BILLIONAIRES

Close: 2/13/17  Onsale: 3/21/17

Topic: My Own Words ¢ Young Billionaires ® Thrillionaire

Luxury Real Estate & Mega Homes e Pursuits, Passions, Collections

JUNE 29 - THE INVESTMENT GUIDE |
Close: 5/22/17 o Onsale: 6/27/17

600 GAME Sk

20 e . \ Topic: Future of Fame ¢ 30 Under 30 e Tech Disruptors
é { i Luxury Leaderboard e Luxury Watch Guide ® ForbesLife Dept

'N TOI SEPTEMBER 28 - THE ANNIVERSARY ISSUE

ALREADY SpoS: EST MiNps, Close: 8/14/17 o On sale: 9/19/17

IG THING,
Topic: Centennial

DECEMBER 26 - THE JUST 100

2017 Rates Close: 10/23/17 o Onsale: 11/28/17
1x Ax Topic: Investment Guide Il & FinTech 50 ® Small Giants
1 Page $16.000 $15.000 World’s Most Powerful People ® Luxury Leaderboard
9 ' ' Business of Luxury Feature ¢ ForbesLife Dept
1/2 Page $8,000 $7,500
1/4 Page $4,500 $3750
1/8 Page $3,000 $2,000

Artwork/Digital Requirements

1/4 Page || 1/4 Page
¢ Files must be flattened PDFx1a or TIFF format.

e All images should be 300dpi or higher at 100% of

Full Page
finished size (no web images).
¢ All images should be saved in CMYK mode, not RGB. 1/2 Page
e All text should be saved at 100% Black.
Ad Submissions
8MBs or less email to ads@directactionmedia.com or Size Specifications
uploaded at www.directactionmedia.com/upload-ads/ . . .
Size Width Height
8+MBs send via FTP Full Page 7" x 918"
host: ftp.directactionmedia.com Half Page 7" x 412"
User: damads Quarter 338"  x  41/2"
Password: Action2010 Eighth 33/8" x  23/16"
To advertise in call 1.800.938.4660 Direct«» Action e oot ue 302
or email sales@directactionmedia.com MEDIA | www.DirectActionMedia.com




