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Ex. #1) NAV BAR HEADLINE TILES
I PARTNER : Ex. #3) 2"d SCROLL POSITION (‘READ NEXT’)

Promotion

Onlinc.com

Advertiser message will be built into a 400-500 word
story on a dedicated html page.

READ NEXT

EXx. #2) MID-ARTICLE INJECTIONS TILES

Partner

Inc. will push readers to Advertiser’'s message with a | e | e I -
. . . . . nc. How the Cares Act Can Help Your
suite of promotion units/tactics on inc.com: Business Address Covid-19's
] ) Micro.softCEOSa!tyaNadellaat Impact
o Nav Bar Headline Tiles (Ex. #1) - St e Tiasa s Sk .
o Mid-Article Injection Tiles (Ex. #2)

o 2"d Scroll Position (Ex. #3) R \@ T Federal stimulus during coronavirus
" SR R S T S LT The latest on emergency relief
for business cash flow

These units/tactics will run across article & channel et Qo
pages on Inc.com, and deliver the campaign’s
impressions over a fixed time period. (Ex. 2 Months)

St. PetersburgView:

www.inc.com/stpetersburg/where-entrepreneurs-go-to-work-and-play.html




More Promotion
On @Inc. Social Channels

Inc. will drive the social conversation and engagement around
Advertiser content with posts via @/nc. social handles.

Posts will feature a Partner brand handshake.

incmagazine
paid partnership with 3M

QY W

& »5 Liked by emilyacanal and 547 others

incmagazine Some #MondayMotivation for
living your most best life. Presented by @3M

E |nc.

Need to make your expenses more
manageable? This coalition may be
able to help. @AmericanExpress

Stand For Small ‘

Inc. BrandView with Ford Motor Company.
Paid Partnership - @

Vote now and help a small business win a new Ford Transit Connect.

FIVE
PIT

BLOCKS

INC.COM
5 Pitches. 5 Blocks. 1 Winner.
Vote now and help a small business win a new Ford Transit Connect.
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@ c. & Follow
@inc

These private giants are worth a combined
$300 billion.

Presented by @GrantThorntonUS
#sponsored

These Are the 25 Most Valuable Tech Unicorns in the U.S.
These private giants are worth a combined $300 billion.
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Where Entrepreneurs Go to Work and

] .
H‘y With its beautiful weather, affordable housing, and
e o rich cultural life, St. Pete is becoming a top destination for
entrepreneurs to start and grow their companies.

When headline or native tile are clicked, they will lead user to a
landing page where the article will live.

On that landing page, we can accommodate the following ad units... @

2dds. “The growth in this city has been phenomenal

0 970x250 or 728x90 (top of page or bottom of page) i e et

Workd Recond for the most consecuive sunary days (768, is quickly becoming a destination
spo for What' in? $1. Pete e hing nccessary to run &

300x250 (left hand side of page) EEE | e D

the Lant year abone. And 10 the belicf that Florida is the
place where folks o to retire, the median age of St et revidents han actually decreacd,

o)
o 300x600 (left hand side of page, on scroll) eshsion ot
o)

Dy, devigned the business to be a place where locals could gather, try some craft beer,
- and conmect with friends, neighbon, and coworken. “1 was born and raised here, so | knew
320x50 (m obil e) o e i e ot ot i o S
o

When he's not runsing the brewery (it's open every day except Monday), the St ete
ative Joves 10 cycle a few times 3 wevk along the Pincltas Trail the bongest near trail in
the Eantern ULS. "Ax you get fusther noeth, you'll find beewerics, coffee sbops, and

St. PetersburgView: M T
WWW.inc.com/stpetersburg/where-entrepreneurs-go-to-work-and-play.html

o chocking cut wome of the other small bainenes in town.

And for pet lovers it's hard to heat St fete. It ranked No. | among pes riendly cites in the
U, acconding to the real estate rental site, Zunsper. The abundunce of veterinariass, pet
stores, and pes riendly revtaurants belped catapul the cny to the 1o of the list.
Saanecipher says Green Beach b living peoof of the accolade. Says he: “On the weekends,
our beer ganden bs filled with dogs. It's a really cool thing to see.”




Inc. BrandView FAQs
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We'd be able to accomplish this in about 5-6 weeks’ time. It all
depends on the launch date.

**We’'d have our editor or writer speak to you on the topic you'd
like to promote/be a leading expert in.

**After the interview, our writer will craft the piece (roughly about
500 words with an image and headlines, as that’s what the layout
will hold). We’'d send it to you for your approval.

After a round of approvals, and everything is factually accurate,
we will move to the layout portion.

We always ask if you'd like to submit any images for
consideration (images have to be high-res and meet approval),
but we’d build the layout and send for your second approval.

Once we have that, it will be ready for publishing.

Native executions are created straight from the headlines and
images on article pages.

** Only applies when Inc. Content Studios creates content




